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PREFACE 


This  report  summarizes  inforraaton  on  availability  of  certain  fresh 
citrus  fruits,  and  canned  and  frozen  juices  and  ades  in  retail 
food  stores  in  the  United  States  during  August  1955  compared  with 
earlier  survey  months.  Availability  of  fresh  citrus  fruits  is 
expressed  both  as  a  percentage  of  all  food  stores  and  as  a  per- 
centage of  those  customarily  handling  fresh  fruits  or  vegetables. 
For  frozen  juices  availability  is  expressed  both  as  a  percentage 
of  all  food  stores  and  as  a  percentage  of  those  equipped  vith 
freezer  cabinets.  Preceding  reports  in  this  series  have  presented 
similar  information  obtained  from  surveys  issued  at  intervals  of 
a  few  months  starting  with  October  I9U8. 

'  •■*  ■ 
Data  on  availability  of  these  fruit  and  juice  products  were  obtained 
from  a  national  probability  sample  of  approximately  1,900  retail 
stores  distributed  among  the  5  regions  indicated  in  figure  1.  With- 
in each  of  the  regions,  the  sample  is  composed  of  approximately  50 
counties,  with  an  average  of  5  to  6  sample  stores  per  county.  In 
each  of  the  three  cities,  Chicago,  New  York,  and  Los  Angeles,  the 
sample  has  been  enlarged  to  include  a  minimum  of  about  I50  stores . 
Large  stores  were  sampled  at  a  heavier  rate  than  small  ones  in 
order  to  obtain  better  representation  among  these  stores  than  would 
have  been  possible  in  the  case  of  proportionate  representation. 
Data  on  availability  of  these  fruits  or  fruit  products  in  retail 
food  stores  are  presented  in  this  report  according  to:   (l)  type 
of  store  management,  (2)  size  of  the  store  in  terms  of  annual 
dollar  volume  of  business,  (3)  location  by  geographic  region  as 
indicated  in  figure  1,  and  (k)   by  size  of  city  in  which  the  store 
is  located. 

The  reports  are  issued  a.s  a  part  of  a  program  financed  cooperatively 
by  participating  fruit  industry  groups  and  the  U.  S.  Department  of 
Agriculture  ^-dth  funds  provided  under  the  Agricultxiral  Marketing 
Act  of  191+6. 


B.'.sed  on  data  collected  by  the  Market  Research  Corporation  of  America, 
under  contract  with  the  U.  S.  Department  of  Agriculture. 
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FRUITS  AKD  JUICES 
AVAILABILITY  IN  RETAIL  FOOD  STORES 
FEBRUARY  195 6 

SUMMARY 

Fresh  orajiges  and  grapefruit  were  available  in  a  slightly  larger  propor- 
tion of  the  Nation's  retail  food  stores  during  February  1956  than  a  year 
earlier,  according  to  an  audit  of  a  nationwide  sample  of  retail  food  stores . 
Consumers  could  buy  fresh  oranges  in  85  percent  of  United  States  retail  food 
stores  in  February  1956  and  grapefruit  in  65  percent  of  the  stores.  Avail- 
ability of  fresh  lemons  was  up  one  percentage  point  in  February  1956  as  com- 
pared with  a  year  earlier--78  percent  of  stores  compared  with  77  percent  in 
February  1955-  Data  from  surveys  conducted  in  February  of  1953  through  1956 
indicate  that  there  has  been  only  slight  variation  in  the  level  of  availability 
of  these  three  citrus  fruits  over  this  period. 

Frozen  concentrated  juices  could  be  purchased  in  a  slightly  greater  pro- 
portion of  United  States  food  stores  in  Febmary  1956  than  in  February  a  year 
earlier,  primarily  as  a  res\ilt  of  increased  availability  of  frozen  concentrated 
grape  juice.  Frozen  concentrated  orange  juice  was  offered  by  59  percent  of  the 
Nation's  food  stores  in  February  1956,  only  1  percentage  point  higher  than  in 
February  a  year  earlier  but  the  highest  level  of  availability  yet  reported  for 
the  month  of  February. 

The  proportion  of  stores  equipped  with  freezer  cabinets  stocking  frozen 
concentrated  orange  juice,  however,  was  lower  in  February  1956  than  in  either 
February  195^  or  February  1955-  This  would  indicate  that  frozen  orange  juice 
was  not  stocked  in  a  majority  of  the  stores  that  have  added  freezer  equipment 
in  the  leist  two  years. 

Availability  of  frozen  single -strength  lemon  juice  was  down  somewhat  in 
February' 1956,  compared  with  February  1955- 

Improved  availability  of  frozen  concentrate  for  lemonade  was  noted  in 
February  1956  as  compared  with  a  year  earlier.  The  proportion  of  stores  equip- 
ped with  freezer  cabinets  stocking  frozen  lemonad.e  was  unchanged  from  a  year 
earlier.  Frozen  concentrate  for  orangeade  was  available  in  a  smaller  propor- 
tion of  stores  than  in  February  1955>  while  frozen  concentrate  for  limeade  was 
available  in  a  larger  proportion  of  stores . 

Canned  single-strength  orangeade  and  shelf -pack  concentrate  for  orangeade 
could  be  purchased  in  22  percent  of  the  Nation's  food  stores  in  February  1956, 
both  down  1  percentage  point  from  February  1955-  Shelf -pack  concentrate  for 
lemonade  was  stocked  by  23  percent  of  United  States  food  stores  in  February, 
down  somewhat  from  February  a  year  earlier  but  at  about  the  same  level  as  in 
February  1953  and  195'<-. 
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There  was  little  change  from  February  1955  in  the  overall  availability 
of  canned  single-strength  juices  in  the  Nation's  food  stores  in  February  195^. 
Canned  grapefruit  juice  was  stocked  by  a  slightly  smaller  proportion  of  stores, 
but  other  canned  single-strength  citrus  juices  were  almost  unchanged  from  a 
year  earlier- -up  or  down  only  1  percentage  point  from  the  level  reported  in 
February  1955-  The  noncitrus  juices,  apple  and  grape,  could  be  purchased  in 
slightly  more  stores  than  in  February  a  year  earlier.  Availability  of  prune 
and  pineapple  juices  were  ujichanged;  availability  of  tomato  juice,  almost 
unchanged  from  February  1955- 


FRESH  CITRUS  FRUIT 

Fresh  oranges  could  be  p\irchased  in  about  8?  percent  of  the  Nation's  re- 
tail food  stores  during  February  1956.  Florida  oranges  were  fotrnd  in  ^h 
percent  of  the  stores  surveyed;  California- Arizona  oranges,  in  kh  percent  of 
the  stores.  These  percentages  represented  a  larger  proportion  of  stores 
handling  Florida  oranges  but  a  smaller  proportion  of  stores  handling  California- 
Arizona  oranges  compared  with  February  1955* 

Practically  all  chain  food  stores,  both  national  and  regional,  stocked 
oranges  in  February  1956.  About  8k-   percent  of  all  independent  food  stores  and 
about  96  percent  of  the  independents  that  customarily  stock  fresh  fruit  had 
fresh  oranges  on  hand  in  February  1956  (table  3)- 

Availability  of  Florida  oranges  was  either  unchsmged  or  improved  from 
February  1955  in  all  geographic  regions  except  the  North  Central  where  avail- 
ability was  lower  (table  5) •  The  proportion  of  stores  stocking  California- 
Arizona  oranges  was  lower  than  in  February  1955  in  the  Northeastern  and  Pacific 
regions.  Significant  gains  in  availability  of  California-Arizona  oranges 
were  noted  only  in  the  Mountain-Southwestern  region,  with  availability  almost 
unchanged  from  the  same  month  a  year  earlier  in  the  North  Central  and  Southern 
regions  (table  k) . 

Fresh  oranges  were  stocked  in  February  1956  by  9^  percent  or  more  of  all 
food  stores  having  an  annual  volume  of  business  of  $50,000  or  over.   In  this 
same  period,  consumers  coxild  purchase  fresh  oranges  in  only  79  percent  of  re- 
tail food  stores  having  an  annuaJ.  volume  of  biisiness  of  less  than  $50,000 
(table  3). 

Grapefruit  appeared  in  65  percent  of  the  Nation's  retail  food  stores  in 
February  1956,  a  slightly  larger  proportion  of  stores  than  in  February  1955 
(table  6).  Florida  grapefruit  was  stocked  by  k6   percent  of  all  food  stores 
and  California- Arizona  by  10  percent  of  stores .  The  proportion  of  stores 
handling  was  imchanged  from  a  year  earlier  for  California- Arizona  grapefruit 
but  was  larger  for  Florida  grapefruit.  Of  those  stores  customarily  handling 
fresh  produce,  57  percent  had  Florida  grapefruit  on  hand  in  February  1956;  12 
percent,  California-Arizona  grapefrxiit  (tables  7  and  8). 
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A  smaller  proportion  of  national  chain  food  stores  stocked  Florida  as  well 
as  California-Arizona  grapefruit  in  February  1956  thsji  in  February  1955-  The 
proportion  of  regional  chain  stores  stocking  California-Arizona  grapefru:+ 
declined  from  a  yeax  earlier.  But  the  proportion  of  such  stores  stockin 
Florida  grapefruit  was  unchanged.  There  was  a  substantial  gain  in  the  propor- 
tion of  independent  food  stores  stocking  Florida  grapefruit  and  a  slight  gain 
in  proportion  of  stores  stocking  California-Arizona  grapefruit,  con5)ared  with 
a  year  earlier. 

Fresh  grapefruit  was  available  in  larger  proportions  of  the  Nation's 
retail  food  stores  in  all  geographic  regions  except  the  Pacific ^  where  avail- 
ability declined  somewhat.  Availability  of  fresh  grapefruit  in  New  York  City 
in  February  1956  was  below  that  for  the  Nation  as  a  whole.  Fresh  grapefruit 
was  more  readily  available  in  Los  Angeles  and  Chicago  than  in  all  United  States 
food  stores  (table  6). 

The  proportion  of  retail  food  stores  with  lemons  on  hand  during  February 
1956 — 78  percent  of  the  total — was  almost  unchanged  from  February  1955  an<3. 
195^ •  Ninety  percent  of  the  stores  customarily  handling  fresh  produce  had 
lemons  for  sale  in  Februaxy  1956.  Fresh  lemons  were  offered  by  almost  all 
chain  food  outlets  in  February  1956  and  were  available  in  77  percent  of  the 
Nation's  independent  food  stores  (tabl^  9)^ 

Tangerines  were  stocked  by  43  percent  of  United  States  retail  food  stores 
in  February  1956,  a  sligbtly  lower  projKjrtion  than  a  year  earlier.  Tangerines 
were  more  readily  available  to  retail  buyers  in  the  Northeastern  and  Pacific 
regions  than  a  year  earlier.  A  smaller  proportion  of  stores  reported  offering 
tangerines  in  all  other  geographic  regions  than  a  year  earlier.  The  proportion 
of  all  stores  offering  tangerines  ranged  from  a  higii  of  59  percent  in  the 
Northeastern  region  to  a  low  of  17  percent  in  the  Mo\jntain-Southwestem  region 
(table  10). 


FROZEN  JUICES  AND  ADES 

Frozen  concentrated  orange  juice  was  available  in  59  percent  of  the 
Nation's  retail  food  stores  during  Febmary  1956.  Aithoxigh  this  proportion  was 
only  1  percentage  point  higher  than  in  the  corresponding  month  of  1955  and  195^ 
it  was  the  highest  proportion  on  record  for  February.  Despite  the  high  level 
of  availability  in  relation  to  all  retail  food  stores,  there  was  a  decline  in 
the  proportion  of  stores  equipped  with  freezer  cabinets  that  stocked  frozen 
concentrated  orange  juice  (table  12). 

This  decline  appears  to  have  resulted  from  the  failure  of  frozen  concen- 
trated orange  juice  to  gain  entry  in  stores  that  have  added  freezer  cabinets 
to  their  store  equipment  in  the  past  few  years .  There  has  been  little  change 
in  total  n\Jmber  of  retail  food  stores  in  the  last  few  years  but,  from  February 
1954  to  February  1956,  there  has  been  about  an  11  percent  increase  in  number  of 
retail  food  stores  equipped  with  freezer  cabinets . 

The  proportion  of  national  chain  food  stores  stocking  frozen  concentrated 
orange  juice  during  February  1956  was  unchanged  from  a  year  earlier.  There 
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was  a  slight  increase  in  the  proportion  of  independent  food  stores  offering 
this  product,  while  there  was  a  decline  in  the  proportion  of  regional  chains 
stocking  frozen  concentrated  orange  juice.  Availability  of  frozen  concen- 
trated orange  juice  ranged  from  a  high  of  76  percent  of  stores  in  the  North 
Central  to  a  low  of  3k  percent  of  stores  in  the  South  (table  12). 

Frozen  concentrated  grape  juice  could  be  purchased  in  kk   percent  of  the 
Nation's  retail  food  stores  in  February  1956  compared  with  ^4-1  percent  in 
February  1955.  About  63  percent  of  all  food  stores  equipped  with  freezer  cab- 
inets had  frozen  concentrate  for  grape  juice  on  hand  as  compared  with  61 
percent  in  February  1955-  A  decline  in  availability  in  national  chain  food 
stores  compared  with  February  1955  was  more  than  offset  by  an  increase  in  the 
proportion  of  regional  chains  and  independent  food  stores  stocking  this 
product  (table  12). 

There  was  little  change  from  a  year  earlier  in  the  proportion  of  stores 
handling  frozen  concentrated  pineapple  juice — 21  percent  of  all  stores  had 
this  product  in  February  I956  compared  with  20  percent  in  February  1955  (table 
15). 

Frozen  concentrate  for  lemonade  was  carried  by  about  k'J  percent  of  United 
States  food  stores  in  February  195^,  a  record  high  for  the  month  of  February. 
About  67  percent  of  all  stores  equipped  with  freezer  cabinets  stocked  frozen 
concentrate  for  lemonade  in  February  1956,  unchanged  from  February  a  year 
earlier. 

Frozen  concentrate  for  lemonade  appeared  in  a  greater  proportion  of 
stores  than  in  February  1955  in  all  geographic  regions  except  the  North  Central 
where  a  decline  in  proportion  of  stores  handling  was  noted.  Improved  avail- 
ability compared  with  a  year  earlier  was  noted  for  stores  with  an  annual  volume 
of  business  of  $50,000  and  over.  Availability  declined  slightly  in  stores 
reporting  an  ann\ial  volxme  of  business  of  under  $50,000  (table  13)- 

Only  1  in  20  retail  food  stores  stocked  frozen  concentrate  for  orangeade 
in  February  1956,  down  somewhat  from  February  195^  and  February  1955*  Slight 
increases  in  the  proportion  of  chain  stores,  both  regional  and  national, 
offering  this  product  was  offset  by  a  decline  in  the  proportion  of  independent 
food  stores  handling  frozen  concentrate  for  orangeade  (table  1^). 

Frozen  concentrate  for  limeade  could  be  purchased  in  17  percent  of  the 
Nation's  food  stores  in  February  I956  compared  with  ik   percent  of  the  stores 
in  February  a  year  earlier.  Sizable  increases  in  the  proportion  of  stores 
handling  was  noted  for  each  of  the  three  major  types  of  retail  food  outlets 
(table  111-). 

Shelf -pack  concentrated  orange  juice  could  be  purchased  in  about  1  in  Ik 
retail  food  stores  during  February  1956,  a  smaller  proportion  of  stores  than 
in  either  February  1955  or  February  195^ •  Availability  was  either  unchanged 
or  lower  than  in  February  a  year  earlier  in  all  geographic  regions  except  the 
North  Central  where  availability  was  somewhat  improved  (table  I6). 
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Shelf -pack  concentrate  for  orangeade  could  be  purchased  in  22  percent  of 
the  Nation's  retail  food  stores  in  February  19136  conipared  with  23  percent  of 
stores  in  February  1955  and  2.6  percent  of  stores  in  Februar;^^  19514-.  Although 
22  percent  of  United  States  food  stores  stocked  this  product  in  February  only 
h   percent  of  the  retail  food  stores  in  Cliicago  offered  this  product  to  their 
ciistomers  (table  16). 

Canned  single-strength  oramgeade  was  available  in  22  percent  of  United 
States  retail  food  outlets  in  February  1956,  almost  unchanged  from  February'- 
1955-   Seventeen  percent  of  all  retail  food  stores  stocked  the  l4-6-ounce  can  of 
single-strength  orangeade  compared  with  8  percent  of  stores  stocking  other 
container  sizes  (table  22). 

Shelf -pack  concentrate  for  lemonade  was  available  at  a  smaller  proportion 
of  retail  food  stores  in  February  1956  than  in  the  same  month  a  year  earlier. 
Most  of  the  decline  in  availability  can  be  attributed  to  a  drop  in  the  propor- 
tion of  independent  food  stores  offering  this  product.  Although  the  proportion 
of  stores  handling  shelf -pack  concentrate  for  lemonade  was  higher  than  a  year 
earlier  in  the  northeastern,  Mountain-Southwestern  and  Pacific  regions,  rather 
sharp  declines  in  the  proportion  of  stores  handling  vras  reported  for  stores  in 
the  North  Central  and  Southern  regions  (table  16). 


CAl'INED  JUICES 

Retail  store  surveys  show  that  for  the  month  of  February'',  1953  through 
1956,  canned  single -strength  orange  juice  could  be  purchased  in  90  to  93 
percent  of  the  Nation's  retail  food  stores.  Availability  of  canned  single- 
strength  orange  juice  in  9I  percent  of  stores  in  February  1956  showed  slight 
improvement  from  February  1955  hut  was  lo\7er  than  the  proportion  of  stores 
handling  this  juice  in  February  1953 • 

The  same  proportion  of  stores — 73  percent- -reported  stocking  orange  juice 
in  the  46-ounce  can  as  in  the  No.  2  can.  Over  the  past  few  years  there  has 
been  a  reduction  in  proportion  of  stores  stocking  the  No.  2  can--from  80  percent 
of  stores  in  February  1953  "to  73  percent  in  February  I956- -while  the  proportion 
of  stores  stocking  the  46-ounce  can  has  remained  fairly  constant.  Inrprovement 
in  availability  of  canned  orange  juice  was  reported  in  all  geographic  regions 
except  the  Northeast  where  availability  was  down  slightly  and  in  the  Mountain- 
Southwestern  region  where  availability  wa5  moderately  lower  (table  17)- 

Approximately  83  percent  of  United  States  retail  food  stores  offered 
single -strength  grapefruit  juice  to  their  consumers  in  February  1956--a 
slightly  smaller  proportion  than  in  February  1955'  Since  February  1953^  the 
proportion  of  stores  stocking  this  item  during  this  month  has  dropped  from  89 
percent  to  83  percent  in  February  1956. 

A  decline  in  availability,  compared  with  a  year  earlier,  took  place  in  all 
regions  except  in  the  Mountain-Southwestern  where  availability  was  unchanged 
and  in  the  Pacific  where  the  product  was  more  readily  available  than  in 
FebiTiary  1955*  The  proportion  of  stores  handling  grapefruit  juice  in  the 
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if6-o\ince  can  and  in  the  No.  2  can  was  about  equal  in  February  I956.  Availability 
of  grapefruit  juice  in  the  No.  2  can  declined  from  7k   percent  of  stores  in 
February  I953  to  6U  percent  in  February  I956.  During  this  same  period  there  has 
been  only  a  slight  decline  in  availability  of  grapefruit  juice  in  the  46-ounce 
can  (table  I8). 

Approximately  half  of  the  nation's  retail  food  stores  offered  cabined 
single-strength  orange -grapefruit  blended  juice  during  February  I956.  This  level 
of  availability  was  almost  unchsjiged— up  one  percentage  point— from  February  195^ 
but  considerably  lower  than  in  either  February  195i^  and  February  1953 . 

A  smaller  proportion  of  regional  chain  food  stores  offered  blended  juice 
during  February  I956  than  in  February  a  year  earlier.  Availability  increased  j 
in  national  chains  but  was  imchanged  from  a  year  earlier  in  independent  food  1 
stores.  In  February  1956,  blended  juice  could  be  purchased  in  only  25  percent  1 
of  stores  in  the  Southern  and  29  percent  of  stores  in  the  tountain-South\/estern 
regions  compared  with  over  60  percent  of  stores  in  other  regions  (table  19). 

About  50  percent  of  United  States  retail  food  stores  stocked  canned  or  bottled 
single -strength  lemon  juice  in  February  1956,  almost  unchanged  from  a  year  earlier. 
Availability  in  regional  chain  stores  increased  but  the  proportion  of  national 
chain  food  stores  and  independent  stores  offering  this  item  was  slightly  lower 
than  in  February  I955  (table  20). 

Canned  single-strength  tangerine  juice  could  be  purchased  in  11  percent  of    -W 
the  nation's  retail  food  stores  in  February  I956.  A  slight  decline  in  the  pro- 
portion of  national  chain  stores  handling  this  product  was  more  than  offset  by 
slight  increases  in  the  proportion  of  regional  chains  and  independent  food  stores 
handling  tangerine  juice.  Availability  was  highest  in  the  North  Central  region 
where  18  percent  of  stores  had  the  product  on  hand  and  lowest  in  the  Southern 
region  where  8  percent  of  stores  stocked  the  product  (table  21). 

AvBilability  of  canned  single -strength  non-citrus  juices  in  February  I956 
was  slightly  improved  compared  with  February  1955.  Tomato  juice  could  be  pur- 
chased in  93  percent  of  U.  S.  retail  food  stores  in  February  1956— the  highest 
level  of  availability  reported  for  a  canned  single -strength  juice.  Pineapple 
juice  was  available  in  82  percent  of  the  Nation's  retail  food  stores  in  February 
1956;  apple  juice,  in  50  percent;  grape  juice,  in  73  percent;  and  prune  juice, 
in  7k  percent.  With  the  exception  of  tomato  juice,  availability  of  noncltrus 
juices  was  considerably  lower  in  the  South  than  in  other  geographic  regions 
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Table  1. —  Percentage  of  retail  food  stores  having  specified  products  available,  February  1956  with  comparlsons- 
Fresh  citrus  fruits,  summary 


Fresh  citrus  fruits 


February  195'* 


February  1955 


February  1956 


Percent 


Percent 


Percer 


Oranges  : 

California  rAri  zona : 

Florida : 

Texas : 

Total  1/ : 

Grapefruit  : 

California -Arizona : 

Florida : 

Tex«s : 

Total  1/ I 

Tangerines : 

Lemons : 


U7 

51* 

6 

85 


1*6 
12 

65 


1*0 
77 


1^ 

51 
U 

82 


10 

in 

11 
63 


1*6 
77 


1*1* 

51* 

6 

85 


10 
1(6 
u 

65 


1*3 
78 


1/  Includes  fruit  unidentified  as  to  origin. 

National  Retail  Store  Audit  conducted  by  Market  Research  Corporation  of  America. 


Table  2. —  Percentage  of  retail  food  stores  having  specified  products  available,  February  1956  vith  comparisons — 


Juices  and  adea,  summary 


Juices  and  ades 


February  1951* 

:     February  1955 

:      February  I956 

Percent 

Percent 

Percent 

92 

go 

91 

87 

85 

83 

56 

1*9 

50 

11* 

10 

11 

51 

51 

50 

75 

71* 

71* 

52 

1*7 

50 

76 

71 

73 

85 

82 

82 

92 

92 

93 

Canned  single-strength  juices: 

Orange 

Grapefruit 

Orange -grapefruit  blend 

Tangerine 

Lemon 

Prune 

Apple 

Grape 

pineapple 

Tomato 


Oinned  single -strength  ades: 
Orangeade 


Frozen  concentrated  Juices: 

Orange 

Grape 

pineapple 

Lemon  1/ 


Shelf -pack  concentrated  Juices: 
Orange 


Frozen  concentrate  for  ades: 

Orangeade 

Lemonade 

Limeade 


Shelf -pack  concentrate  for  ades: 

Orangeade 

Lemonade 


21 


58 
1*3 
22 
16 


10 


7 
U6 
15 


26 
21* 


23 

58 
1*1 
20 
lU 


7 
1*5 
11* 


23 
26 


1/  Frozen  single -strength  juice. 

National  Retail  Store  Audit  conducted  by  tferket  Research  Corporation  of  America. 


22 


59 
1*1* 
21 
11 


5 
1*7 
17 


22 
23 
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Itfble  3.--  Percentage  of  retail  food  stores  having  product  available,  by  store  classification  and  location,  February  1956  with  comparisons  


Store  classification 
and  location 


195^ 


February 


19^5 


U.  S.  total 

Volume  of  store  business  annually: 

Ur^er  $50,000 

$50,000  -  $99,999 

$100,000  --  $299,999 

$300,000  and  over 

l^Iie  of  store  management: 

[fetlonal  chains 

Regional  chains  l/ 

Independent  groceries 

Store  location  by  city  size,  population: 

Under  10,000  2/ 

10,000  "  99,999 

10^,000  —  ^99,999 

500, 000  and  over 

^Store  location  by  region  or  city  ^: 

Northeast 

North  Central 

South 

Mountain-Southwest 

Pacific 

New  York  City 

Chicago 

Lo^  Angeles 


85 


82 


All  fresh  oranges 


1956 


Stores  customarily  handling 
fresh  fruits  and  vegetables 


195'* 


February 


85 


96 


1/  Excludes  voluntary  chains . 

2/  Includes  rural  ixjute  stores  outside  corporate  city  limits. 

^     Data  for  Hew  York  City,  Chicago,  and  Los  Angeles  not  Included  in  regional  totals. 

National  Retail  Store  Audit  conducted  by  Market  Research  Corporation  of  Aiaerica. 


1955 


95 


19;6 


97 


80 

76 

79 

94 

92 

95 

95 

92 

9t 

98 

97 

99 

95 

96 

97 

96 

98 

99 

•^fi 

99 

98 

100 

100 

100 

96 

100 

100 

96 

100 

100 

V 

95 

99 

99 

96 

100 

81t 

81 

8U 

95 

94 

96 

8it 

80 

Bit 

93 

92 

94 

89 

87 

as 

97 

97 

98 

95 

92 

gi* 

99 

98 

100 

80 

77 

80 

96 

96 

90 

85 

80 

81) 

96 

96 

98 

97 

93 

95 

98 

97 

99 

78 

7U 

78 

90 

89 

91 

88 

86 

86 

98 

96 

97 

95 

95 

95 

Sfi 

99 

99 

58 

58 

63 

92 

96 

96 

95 

96 

96 

98 

99 

99 

93 

91 

91 

100 

99 

100 

Table  U. —  Percentage  of  retail  food  stores  having  product  available,  by  state  of  origin,  store  classification  ani  location,  February  I956  with 

comparisons  — 


California-Arizona  oranges 

Store  cle.ssification 

All  stores 

:     Stores  custoinarily  handling  fresh  fruits 
:                ani  vegetables 

and  location 

February 

:                 Febnuiry 

:     195t* 

:    19?5 

:    1956        :    195^       :     1955      :     1956 

U.  S.  total 

Voluiae  of  store  business  annually: 

Uaier  $50; 000 

$50,000-  $99,999 

$100,000-  $299,999 

$300,000  and  over 

Type  of  store  management: 

National  chains 

Regional  chains  1/ 

Independent  groceries 

Store  location  by  city  size,  population: 
Under  10,000  2/ 

10,000-  99,999 

100,000-  U99,999 

500,000  and  over 

Store  location  by  region  or  city  ^: 

northeast 

North  Central 

South 

Mountain-Southwest 

Pacific 

Ilew  York  City 

Chicago 

Los  Angeles 


U7 


ito 


W» 


V 

37 

33 

63 

55 

57 

66 

69 

68 

81 

85 

79 

68 

61 

83 

73 

66 

68 

1.6 

Wt 

1.2 

38 

35 

3"* 

57 

56 

58 

61 

63 

59 

53 

52 

1.8 

51. 

59 

?1 

77 

69 

70 

9 

b 

1. 

1.5 

1.6 

52 

91 

93 

90 

1.3 

39 

Ul 

81 

87 

35 

93 

91 

91 

1/  Excludes  voluntary  chains . 

Zj     Includes  rural  route  stores  outside  corporate  city  limits. 

^     Qata  for  New  York  City,  Chicago,  and  Los  Angeles  not  incltxied  in  regional  totals. 

National  Retail  Store  Audit  conducted  by  Hkrket  Resaarch  Oorpontion  of  Anerlca. 


57 


57 


Percent 
51. 


!.« 

1.9 

1.5 

66 

6o 

60 

68 

70 

69 

81 

36 

81 

66 

81 

83 

73 

66 

69 

55 

56 

53 

1.6 

1.5 

••3 

66 

65 

67 

63 

69 

6b 

67 

67 

62 

62 

Tl   ^ 

h       ^ 

82 

"^^   m 

f          73 

10 

5  -T 

'            5 

5l> 

55 

61 

9U 

93 

9". 

7U 

65 

66 

83 

90 

38 

99 

99 

100 
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l^tls  5. Percentage  of  retail  food  stores  having  product  available,  by  state  of  origin,    store  claaaification  and  location,  Fcbniary  1956 

vlth  comparisons-- 


Florida 

oranges 

All  stores 

Stores  ciifltomarlly  handling 
and  vegetables 

freah  fruits 

Store  classification 
and  location 

February 

February 

:      195^* 

'.      ^955      : 

1956 

195^ 

:      1955      : 

1956 

:    Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

U.  S.  total 

Volume  of  store  business  annually: 

Under  $50 , 000 

$50,000  -  $99,999 

$100,000  —  $299,999 

$300,000  and  over 

Type  of  store  management : 

National  chains 

Regional  chains  l/ 

Independent  groceries 

Store  location  by  city  size,  population: 

Under  10, 000  2/ 

10,000  —  99,999 

100,000  —  U99,999 

500, 000  and  over 

Store  location  by  region  or  city  Z/ '• 

Northeast 

North  Central 

South 

Mountain-Southwest 

Pacific 

New  York  City 

Chicago 

Los  Angeles 


^ 


51 


61 


58 


61 


50 

1*7 

U9 

58 

?r 

71 

61 

55 

60 

&i 

58 

63 

61 

56 

61 

61 

57 

63 

TI 

76 

71 

78 

77 

73 

85 

89 

89 

8* 

89 

89 

85 

75 

73 

85 

76 

7l» 

52 

^9 

52 

59 

56 

59 

52 

52 

5>v 

56 

59 

60 

56 

5U 

52 

61 

6o 

58 

59 

53 

56 

62 

57 

62 

56 

Uk 

53 

68 

57 

65 

66 

64 

73 

77 

77 

86 

56 

1(8 

1*3 

57 

52 

1*5 

66 

63 

67 

76 

75 

78 

21 

15 

15 

23 

16 

18 

2 

1 

11 

2 

1 

12 

55 

56 

58 

89 

96 

92 

60 

63 

65 

63 

66 

69 

2 

2 

5 

2 

3 

6 

'^f 


1/   Excludes  voluntary  chains* 

2/   Includes  rural  route  stores  outside  corporate  city  limits. 

3/  Data  for  Hew  York  City,  Chicago,  and  Los  Angeles  not  included  in  regional  totals. 

National  Retail  Store  Audit  conducted  by  Market  Research  Corporation  of  America. 


Table  6. — Percentage  of  retail  food  stores  having  product  available,  by  store  classification  and  location,  February  1956  with  con^jarisona- 


All  fresh  grapefruit 


All  stores 

Stores  customarily  handling  fresh  fruits 
and  vegetables 

Store  classification 
and  location 

February 

February 

!       1951^ 

:     ^555     : 

1956 

195^       !       1955       \      1956 

U.  S.  total 

Volume  of  store  business  annually: 

Under  $50, 000 

$50,000  -  $99,999 

$100,000  —  $299,999 

$300, 000  and  over 

Type  of  store  management : 

National  chains 

Regional  chains  1/ 

Independent  groceries 

Store  location  by  city  size,  population : 

Ifeder  10,000  2/ 

10,000  -  99,999 

100,000  —  ii-99,999 

500,000  and  over 

Store  location  by  region  or  city  3/: 

Northeast 

North  Central 

South 

Moxmtain- Southwest 

Pacific 

New  Yoric  City 

Chicago 

Los  Angeles 


65 


63 


65 


79 


77 


79 


5h 

51 

51 

70 

67 

69 

83 

82 

85 

87 

88 

89 

89 

90 

9h 

90 

92 

96 

97 

99 

93 

97 

100 

95 

96 

100 

94 

96 

100 

9'^ 

96 

98 

95 

96 

98 

95 

63 

61 

63 

77 

75 

78 

59 

57 

59 

73 

72 

7U 

75 

71 

73 

82 

81 

82 

85 

81 

81 

93 

88 

91 

62 

60 

62 

79 

77 

80 

69 

65 

68 

83 

83 

83 

87 

81 

Bit 

90 

83 

88 

h3 

kk 

Ii6 

62 

61 

63 

63 

62 

67 

73 

74 

79 

76 

81 

70 

81 

87 

76 

53 

5l^ 

58 

90 

92 

90 

76 

78. 

76 

80 

81 

80 

79 

79 

80 

87 

89 

92 

1/  Excludes  voluntary  chains. 

2/  Includes  rural  route  stores  outside  corporate  city  limits. 

3/  Data  for  New  York  City,  Chicago,  and  Los  Angeles  not  included  In  regional  totals. 


National  Retail  Store  Audit  conducted  by  Market  Research  Corporation  of  America. 
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Table  7. —  Percentage  of  retail  food  stores  having  specified  product  avialable,  by  state  of  origin,  store  classification,  and  location, 

February  195^  with  comparisons  — 


California-Arizona  grapefruit 

Store  classification 

All  stores 

Stores  customarily  handling  fresh  fruits 
and  vegetables 

and  location 

February 

February 

:   I95U 

:   1955 

:   1956 

195^      :   1955       :   1956 

U.  S.  Total 

Volume  of  store  business  annually: 

Under  $50,000 

$50,000  —  $99,999 

$100,000—  $299,999 

$300,000  and  over 

Type   of  store  management: 

t^tional  chains 

Regional  chains  1/ 

Independent  groceries 

Store  location  by  city  size,  population: 

Under  10,000  2/ 

10,000  -  99.999 

100,000—  1*99,999 

500,000  and  over 

Store  location  by  region  or  city  ^z 

Northeast 

North  Central 

South 

Mountain -Southwest 

Pacific 

New  York  City 

Chicago 

Los  Angeles 


13 


5 

6 

J 

7 

8 

9 

10 

10 

10 

11 

11 

11 

17 

21. 

SO 

17 

25 

21 

26 

30 

26 

26 

31 

26 

2U 

26 

23 

25 

26 

23 

15 

22 

18 

lU 

22 

18 

7 

9 

10 

10 

12 

12 

6 

7 

8 

8 

9 

10 

11 

lU 

10 

lU 

17 

12 

13 

18 

18 

15 

20 

20 

7 

9 

10 

10 

12 

lU 

It 

11 

6 

5 

ih 

8 

7 

5 

12 

8 

5 

U 

1 

1 

h/ 

2 

2 

2 

lU 

13 

lit 

18 

15 

16 

1.8 

60 

51 

51 

61. 

55 

1 

3 

6 

2 

5 

10 

5 

k 

3 

6 

1. 

It 

72 

78 

79 

79 

88 

91 

1/  Excludes  voluntary  chains. 

2/  Includes  rural  route  stores  outside  corj>orate  city  limits. 

T''  Data  for  New  York  City,  Chicago,  and  Los  Angeles  not  includf^d  In  regional  totals. 

4/  Insufficient  data  for  analysis . 

National  Retail  Store  Audit  conducted  by  Maxket  Research  Corpox'ation  of  America. 


Percentage  of  retail  food  stores  having  specified  product  avlalable,  by  state  or  origin,  store  classification,  and  location, 

February  1956  with  comparisons  -- 

Florida  grapefruit 


Store  classification 

All  stores 

Stores  customarily  handling  fresh  fruits 
and  vegetables 

and  location 

February 

February 

:   I95U 

:   19^5 

:   1955 

1951.      :   1955       :   1956 

Percent 

U.  S.  Total :  1.6 

Volume  of  store  business  annually:  : 

Under  $50,000 :  38 

450,000  —$99,999 :  60 

$100,000—  $1.99,999 :  (O 

$300,000  and  over :  7I* 

Type  of  store  management:  : 

National  chains :  80 

Regional  chains  1/ 79 

Independent  groceries :  1.1. 

Store  location  by  city  size,  population:      : 

Under  10,000  2/ :  Ul 

10,000  —99,999 :  50 

100,000—  U99,999 :  56 

500,000  and  over :  U9 

Store  location  by  region  or  city  2/  • 

l^rtheast :  61 

North  Central :  56 

South. :  37 

Mountain-Southwest :  18 

Pacific :  31 

WW  York  City :  53 

Chicago^ ;  63 

I08  Angeles :  12 


Percent 

Percent 

Percent 

Percent 

Percent 

1.1 

1.6 

55 

52 

57 

33 

35 

1.9 

ll6 

U 

53 

6s 

62 

57 

65 

56 

65 

61 

57 

66 

71* 

75 

75 

75 

76 

8U 

79 

79 

8U 

79 

80 

80 

79 

80 

80 

39 

Vt 

53 

fc9 

55 

36 

ko 

51 

li8 

51 

1.1 

1*6 

53 

1.6 

52 

60 

61 

60 

61. 

69 

W 

52 

6U 

57 

et 

56 

61 

73 

70 

7"» 

1.5 

56 

58 

1.8 

60 

37 

38 

50 

53 

5* 

13 

11 

22 

16 

lb 

21. 

30 

33 

26 

32 

53 

58 

90 

90 

90 

65 

A 

66 

68 

68 

2 

10 

lU 

2 

12 

1/  Excludes  voluntary  chains. 

2/  Includea  rural  route  stores  outslda  corpomte  city  limits. 

^     Data  for  Nev  York  City,  Chica^,  and  Los  Angeleo  not  included  la  regional  totals. 

HutioQ&l  Retail  Stor«  Audit  coQduct«d  by  Hu-ket  Resoarch  Oorporatlon  of  Aaerlca. 
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Table  9- 


— Percentage  of  retail  food  stores  having  specified  product  available^  by  store  classification  and  location,  February  1956  with 

comparisons — 


Fresh  lemons 


Store  classification 

All  stores 

Stores  customarily  handling  fresh  fruits 
and  vegetables 

and  location 

February 

February 

:     195^ 

:     1955     : 

1956 

1954    :    1955    :    1956    '' 

U.  S.  total 

Volume  of  store  ■business  anually; 

Under  $50,000 

$50,000  —$99,999 

$100,000  —$299,999 

$300, 000  snd  over 

Type  of  store  management: 

National  chains 

Regional  chains  1/ 

Independent  groceries 

Store  location  hy  city  size,  population: 

UDder  10,000  2/ 

10,000   —  99,599-.. I 

100,000   —  i99,999 

500,000  and  over 

Store  location  by  region  or  city  3/: 

Northeast 

North  Central 

South 

Mountaln-Southvest 

Pacific 

Nev  York  City 

Chicago 

L^s  Angeles 


77 


77 


78 


aa 


90 


69 

70 

70 

83 

86 

87 

91 

89 

90 

95 

93 

93 

95 

93 

96 

96 

95 

97 

97 

96 

96 

96 

97 

98 

96 

94 

99 

95 

94 

99 

99 

97 

97 

99 

98 

98 

76 

76 

77 

88 

89 

90 

72 

74 

73 

83 

86 

85 

84 

81 

84 

92 

91 

94 

93 

9^ 

90 

96 

97 

93 

77 

73 

80 

92 

92 

97 

79 

75 

78 

92 

89 

91 

91 

87 

85 

9^ 

89 

89 

63 

71 

69 

75 

86 

86 

80 

81 

83 

90 

92 

94 

93 

92 

94 

96 

97 

98 

59 

61 

68 

93 

9^ 

96 

88 

84 

90 

91 

87 

93 

85 

89 

89 

94 

99 

98 

1/  Excludes  voluntary  chains. 

2/  Includes  rural  route  stores  outside  coiporate  city  limits. 

3/  Data  for  New  Yorit  City,  CMcago,  and  Los  Angeles  not  included  in  regional  totals. 

National  Retail  Store  Audit  conducted  by  [Market  Research  Corporation  of  America. 


Table  10. — Percentage  of  retail  food  stores  having  Efpecified  product  avail  able  j 

con^arLsons — 


by  store  classification  and  location,  February  195^  wltJi 


Fjresh  tangerines 

Store  classification 

All  stores 

:   Stores  custcmarily  handling  fresh  fruits 
:             and  vegetables 

and  location 

February 

:               February 

:     195U. 

:    1955 

1956    :    195^         :    1955    :    195^ 

0.  S.  total 

Volume  of  stor«  tiufllnesB  annually: 

ttider  $50,000 

$50,000-  $99,999 

$100,000—  $299,999 

$300, 000  and  over 

Type  of  store  inanagement: 

National  rhnlns 

Regional   chains  1/ 

Independent  groceries 

Store  location  by  city  size,  population: 

ttidfir  10,000  2/ 

10,000  —  99,999 

100,000  -  499,999 

500,000  and  over 

Store  location  by  region  or  city  3/: 

Northeast 

North  Central 

South 

Mountain -Southwest. ...••.•....•.••.•.. 
Pacific 

New  York  City 

Chicago 

Los  Angeles ......•..............••■•.■ 


40 


46 


43 


50 


56 


53 


30 

36 

32 

41 

^7 

43 

55 

57 

58 

57 

60 

61 

60 

68 

64 

61 

70 

65 

77 

S6 

81 

78 

87 

83 

65 

77 

79 

64 

77 

79 

79 

88 

74 

79 

88 

75 

38 

43 

41 

48 

53 

51 

34 

38 

35 

1*3 

^7 

45 

47 

54 

49 

56 

6l 

57 

51 

60 

58 

56 

65 

62 

43 

49 

50 

55 

64 

65 

55 

56 

59 

67 

70 

73 

45 

53 

44 

49 

57 

47 

33 

42 

37 

44 

53 

51 

16 

20 

17 

20 

24 

20 

32 

29 

34 

35 

31 

37 

4l 

^3 

47 

72 

71 

78 

52 

65 

63 

56 

68 

i-^ 

46 

55 

55 

53 

6k 

il 

l/  Excludes  voluntary  chains. 

2/  Includes  rural  route  stores  outside  corporate  city  limits. 

3/  Data  for  Nev  York  City,  Chicago,  and  Los  Angeles  not  Included  in  regional  totals. 

National  Retail  Store  Audit  conducted  by  Market  Research  Corporation  of  America. 
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Table  11. —  Percentage  of  retail  food  stores  having  specified  products  available,  by  store  classification  and  location, 

February  1956 

Frozen  and  shelf -pack  concentrated  .lulees  and  ades 


Store  classification 
and  location 


Frozen  concentrated  juices 


Shelf -pack 
concentrated  juice 


Orange 


Grape 


Pineapple 


Orange 


:  Frozen 
:   single - 
;  strength 
rlemon  juice 


U.  S.  Total 

Volunje  of  store  business  annxjally: 

Under  $50,000 

$50,000  —  $99,999 

$100,000  —  $299,999 

$300,000  and  over 

Type  of  store  management: 

National  chains 

Regional  chains  1/ 

Independent  groceries 

Store  location  by  city  size,  population: 

Under  10,000  2/ 

10,000  -  99,999 

100,000  —  1*99,999 

500,000  and  over 

Store  location  by  region  or  city  ^ : 

Northeast 

North  Central 

South 

Mountain-Southwest 

Pacific 

New  York  City 

Chicago 

Los  Angeles 


59 


Percent 


l+lt 


Percent 


21 


1*3 

29 

9 

85 

64 

30 

90 

72 

42 

97 

89 

69 

96 

79 

55 

89 

87 

U9 

57 

1*1 

19 

50 

35 

11 

67 

51 

23 

75 

58 

37 

67 

51 

32 

66 

5"* 

30 

76 

55 

28 

31* 

22 

6 

62 

lt8 

15 

77 

It8 

24 

67 

56 

33 

73 

54  - 

19 

86 

60 

3U 

Percent 
7 


7 

4 

7 

17 


Percent 


11 


13 

14 

7 


5 
14 
4 
6 
6 

11 
3 

5 


6 
16 
21 
31 


22 

25 

10 


9 

17 
15 

8 


18 
13 

6 
12 

9 


Frozen  concentrate  for  ades 


Lenonade 


Orangeade 


Limeade 


Shelf -pack  concentrate  for  sides 


Lemonade 


Orar^geade 


U.  S.  Total 

Volume  of  store  business  annually: 

Under  $50,000 

$50,000  -  $99,999 

$100,000  —  $299,999 

$300,000  and  over 

Type  of  store  management: 

National  chains 

Heglonal  chains  1/ 

Independent  groceries 

Store  location  by  city  size,  population: 

Under  10,000  2/ 

10,000  -  99,999 

100,000  —  499,999 

500,000  and  over 

Store  location  by  region  or  city  }J : 

Northeast 

North  Central 

South 

^fountain-Southwest 

Pacific 

New  York  City 

Chicago 

Los  Angeles 


Percent 

Percent 

Percent 

47 

5 

17 

32 

ii/ 

7 

67 

7 

27 

74 

12 

36 

90 

22 

55 

84 

35 

62 

79 

20 

1*5 

45 

4 

15 

38 

2 

12 

55 

6 

26 

59 

12 

26 

54 

6 

16 

57 

8 

19 

55 

7 

20 

26 

2 

10 

U9 

3 

21 

70 

2 

23 

47 

10 

13 

46 
89 

% 

29 
25 

Percent 


23 


Percent 


22 


13 
30 
41 
69 


59 
71 
20 


20 
29 
33 
19 


35 
30 
8 
20 
36 

13 
15 
25 


12 
30 
44 
67 


66 
72 
19 


22 
23 
34 
15 


25 
32 

10 
26 
41 

15 

k 

3"* 


I 


Excludes  voluntary  chains. 

Includes  rural  route  stores  outaide  corporate  city  limits. 

Data  for  New  Y^rk  City,  Chicago,  and  Los  Angeles  not  included  in  regional  totals. 

Insufficient  data  for  analysis. 


Rational  Retail  Store  Audit  conducted  by  Mirket  Research  Corporation  of  America. 
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-Perceota«e  of  nstaU  food  atoica  having  apecUled  products  arallabla,  by  atoro  clBaalflcatlon  and  location,  Febnuu?  1956  vlth  comitarlaana— 


Froien  concentrated  orange  and 

eXBpo  Juices 

Frozen  concentinted  orange  Juice 

Frozen  concentmted  ffmpe  Juice 

Store  clasaiflc&tlon 

AU  etoree 

Storea  vlth 
freezer  cablneta 

All  Btotes 

Stonse  vlth 
freezer  cabtnota 

February 

Fobmary 

F^bmary 

Febivary 

;   1951. 

:  1955    :  1956 

195^    ;   1955     ;   1956 

I95J* 

:  1955    :  1956 

195"*    :  1955    :  1956 

:  Percent 

Percent       Percent 

Percent       Percent       Percent 

Percent 

Percent       Percent 

Percent       Percent       Percent 

U.  S.  total :  58 

Volune  of  store  businees  annually: 

Dttder  $50, 000 :  42 

$50,000  -$99,999 :  83 

$100,000  -$299,999 :  92 

$300,000  and  over :  99 

Type   of  store  management:  : 

Rational  cbslne :  $6 

Regional  chains  1/ :  93 

Independent  groceries :  56 

Store  location  by  city  size,  population:       : 

Under  10,000  2/ :  1*5 

10,000  —99,999 :  70 

100,000    —  499,999 :  7^ 

500,000  and  over :  67 

Store  location  by  region  or  city  3/:  : 

Northeast :  69 

North  Central :  ^k 

South :  32 

Mountain -Southwest :  51 

Pacific :  77 

Rev  York  City i  6I 

Chicago :  79 

Los  Angeles :  85 


Its 


89 

100 


96 

96 
56 


70 

72 


70 
7I1 
32 
5k 

75 

63 
81 


1.3 

8? 

80 

85 

95 

93 

90 

98 

97 

^1 

99 

100 

96 

99 

100 

89 

98 

100 

57 

91 

86 

50 

88 

79 

67 

9^ 

91 

75 

91 

91 

67 

95 

95 

66 

98 

94 

76 

93 

90 

83 

6S 

62 

81 

86 

77 

93 

91* 

67 

100 

99 

73 

95 

■A 

H6 

95 

91. 

gk 
98 
97 


98 
93 

au 


82 
8lt 
90 
86 


87 
90 
67 
90 
92 

96 
81* 

90 


26 

67 
79 
91 


96 
78 
I40 


31 
51 
61 
51 


50 
58 
19 
"•3 
52 

55 
51 
66 


26 

60 
73 
91 


8I> 
83 


32 
1|6 
59 


51 
53 
21 
111 
lA 

50 
36 
66 


29 
6k 
72 
89 


79 
9!- 

Ill 


35 
51 


54 
55 
22 
I18 
lt8 

56 
5k 
60 


67 


5k 
77 
8U 
91 


98 
82 
65 


61 
68 
76 
72 


71 
73 
50 
69 
62 

90 
61 
7k 


ka 

68 
79 
92 


88 
87 
59 


57 
60 
73 
63 


69 
65 

"15 
66 
56 

79 
l»2 
70 


63 


50 
71 
78 
90 


81 
92 

60 


58 
6k 
68 
65 


71 
66 
1>3 
70 

57 

81 
63 
63 


1/  Excludes  voluntary  chains. 

2/  Includes  rural  route  stores  outside  corporate  city  limits. 

3/  Data  for  Rew  York  City,   Chicago,   and  Los  Angeles  not  Included  in  regional  totals. 

Rational  Retail  Store  Audit  conducted  by  Market  Research  Corporation  of  America. 


Table  13.— Percentage  of  retail  food  stores  having  specified  products  available,  by  atore  classification  and  location,  February  1956  with  ccraparlsons- 
Frozen  concentrate  for  lemonade  and  frozen  single-strength  lemon  Juice 


Frozen  concentrate  for  lemonade 


Store  classification 
and  location 


February 


1954 


1955 


1956 


Stores  with 
freezer  cabinets 


February 


195^* 


1955 


1956 


Frozen  single -strength  leaian  Juice 


February 


195'^ 


1955 


1956 


stores  with 
freezer  cabinets 


195J* 


1955 


U.  S.  total :  US 

Voluzne  of  store  business  annually:  : 

Ubder  $50,000 -  30 

$50, 000  --  $99, 999 :  69 

$100, 000  ~  $299, 999 :  78 

$300,000  and  over :  91 

Type  of  store  management:  : 

Rational  chains ;  8I 

Regional  chains  1/ :  89 

Independent  groceries ...:  ^3 

Store  location  by  city  size,  population:       : 

Uhder  10,000  2/ :  34 

10,000  —  99,999 :  55 

100, 000  —  i+99, 999 :  61 

500,000  and  over :  55 

Store  location  by  region  or  city  3/:  ; 

Kortheast :  50 

North  Central :  63 

South :  24 

Mountain -Southwest :  4l 

Pacific :  64 

New  York  City :  49 

Chicago :  67 

Los  Angeles :  78 


1*5 


k7 


72 


67 


67 


16 


14 


1/  Excludes  voluntary  chains. 

2/  Includes  rural  route  stores  outside  corporate  city  limits. 

3/  Data  for  New  York  City,  Chicago,  and  Los  Angeles  not  included  in  regional  totals. 

National  Retail  Store  Audit  conducted  by  Market  Research  Corporation  of  Anerica. 


25 


1956 


Percept Percent Percent   Percent   Percent   Percent   Percent   Percent   Percent   Percent   Percent   Percent 


16 


33 

32 

63 

60 

55 

11 

10 

6 

22 

18 

61 

67 

60 

69 

71. 

22 

18 

16 

25 

20 

17 

71 

7'! 

83 

77 

81 

30 

26 

21 

32 

28 

23 

68 

90 

91 

88 

90 

29 

32 

31 

29 

32 

31 

81 

Bk 

83 

Bk 

86 

21 

18 

22 

21 

19 

22 

78 

79 

9k 

81 

Bk 

23 

26 

25 

25 

27 

26 

k3 

'•5 

71 

65 

65 

15 

111 

10 

25 

21 

15 

35 

38 

67 

61 

63 

13 

12 

9 

21. 

22 

15 

53 

55 

71. 

68 

69 

20 

20 

17 

26 

25 

22 

59 

59 

76 

73 

70 

19 

17 

15 

23 

20 

18 

53 

5k 

78 

71 

69- 

IB 

12 

8 

26 

16 

11 

55 

57 

71 

Ik 

75 

'23 

20 

18 

32 

27 

2k 

57 

55 

79 

70 

66 

22 

20 

13 

28 

25 

15 

2ll 

as 

62 

51 

51 

8 

9 

6 

21 

18 

12 

ks 

k9 

65 

67 

70 

16 

12 

12 

26 

18 

17 

57 

70 

76 

72 

81. 

13 

13 

9 

15 

16 

10 

kl 

k7 

80 

6k 

68 

7 

9 

9 

12 

15 

12 

5k 

l|6 

81 

63 

5k 

U 

8 

2 

Ik 

9 

3 

80 

89 

87 

86 

9k 

6 

1. 

k 

7 

k 

u 
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Ta>3le  Ik. — Percentage  of  retail  food  stores  having  specified  products  available,  by  store  clasBlficatlon  and  location,  February  I956  with  con^jarlsonB- 
Frozen  conceptrates  for  ades 


Frozen  concentrate  for  orangeade 

Frozen  concentrate  for  limeade 

Store  classification 

All  stores 

Stores  with 
freezer  cabinets 

All  s-tores 

Stores  with 
freezer  cabinets 

and  location 

February 

February 

February 

F'^bruary 

;    ig^i* 

:  1955    :  1956 

1951+    :  1955    :  1956 

1954    :  1955    :  1956 

19^    :  1955    :  1956 

:   Percent 

Percent       Percent 

Percent       Percent       Percent 

Percent       Percent       Percent 

Percent       Percent       Percent 

U.  S.   total :  7 

Volume  of  store  business  annually:  : 

Under  $50,000 :  k 

$50,000  ~  $99,999 ;  13 

$100,000  --  $299,999 :  12 

$300,000  and  over :  21 

Type  of  store  management:  : 

National  chains :  17 

Regional  chains  2/ :  10 

Independent  groceries :  7 

Store  location  by  city  size,  population; 

Itader  10,000  3/ :  5 

10,000  --  99,999 :  12 

100,000  "1*99)999 :  10 

500,000  and  over :  6 

Store  location  by  region  or  city  U/:  : 

Northeast :  12 

North  Central :  6 

South :  3 

Mountain-Southwest :  6 

Pacific :  7 

New  Yoric  City :  6 

Chicago :  5 

Los  Angeles f  2 


k 

1/ 

7 

7 

2 

8 

7 

7 

IS 

13 

13 

10 

7 

111 

11 

7 

23 

16 

27 

26 

18 

30 

9 

12 

13 

K) 

13 

37 

38 

36 

llO 

111 

39 

30 

22 

21 

30 

23 

1»2 

w 

55 

Il2 

119 

55 

33 

35 

18 

3't 

36 

1(4 

30 

62 

"15 

32 

63 

la 

ao 

U 

19 

21 

29 

33 

Its 

31 

35 

It7 

5 

k 

11 

8 

5 

lit 

7 

15 

23 

11 

22 

•> 

2 

9 

8 

It 

13 

11 

12 

25 

19 

20 

7 

6 

l£ 

9 

7 

20 

18 

26 

26 

23 

13 

12 

12 

13 

lit 

15 

23 

23 

26 

28 

28 

31 

8 

6 

8 

10 

8 

lit 

Di 

us 

19 

19 

21 

9 

8 

17 

12 

10 

18 

15 

19 

25 

20 

25 

11 

7 

10 

13 

8 

21 

20 

ao 

27 

2lt 

23 

3 

2 

7 

7 

1. 

10 

6 

10 

25 

13 

20 

5 

3 

10 

7 

It 

i6 

26 

21 

25 

llO 

30 

3 

2 

9 

1* 

2 

IS 

15 

23 

19 

19 

27 

8 

10 

10 

12 

15 

12 

10 

13 

19 

16 

19 

li 

1/ 

6 

5 

1/ 

20 

13 

29 

21| 

15 

33 

1 

1/ 

2 

1 

1/ 

21 

22 

25 

23 

2ll 

as 

1/  Insufficient  data  for  analysis. 

2/  Excludes  voluntary  chains. 

3/  Includes  rural  route  stores  outside  corporate  city  limits. 

^  Data  for  New  Yoric  City,   Chicago,    and  Los  Angeles  not  Included  In  regional  totsLls. 

National  Retail  Store  Audit  conducted  by  Market  Research  Corporation  of  America. 


Table  15 . — Percentage  of  retail  food  storec  having  specified  product  available,  by  store  classification  and  location,  February  1956  with  cccqmrisons-* 
Frozen  concentrated  pineapple  Jiilcs 


Store  classification 
and  location 


February 


1954 


195^ 


Stores  with  freeier  cabinets 


1951* 


February 


1956 


U.  S.  total 

Voluias  of  store  business  annually: 

Ibder  $50, 000 

$50,000   —$99,999 

$100,000  —$299,999 

$300,000  and  over 

Type  of  store  Eoanagement: 

Hational  chains 

Regional  chains  1/ 

Indcpenfient  groceries 

Store  location  by  city  elzei  population: 

Uader  10,000  2/ 

10,000  —99,999 

,  100,000  —  1*99,999 

$00,000  and  over 

Store  location  by  region  or  city  3/: 

NortheAst 

North  Central 

South 

Mountain -Southwest 

Pftciflc 

New  York  City 

Chicago 

Los  Angiales 


3A 
52 
61 


71 
50 
20 


16 
27 
30 
2S 


32 
33 

7 


29 
17 
36 


9 
26 
50 
63 


55 
111 


lit 

a 

33 

25 


30 

25 

6 
111 
23 

33 
15 
3I1 


9 
30 
Il2 
69 


55 
1,9 
19 


U 
23 

37 
32 


6 
15 

2lt 

33 
19 
3* 


23 
39 
56 

61 


73 
53 
33 


30 
37 

38 
lio 


"15 
Il2 
19 
20 
31 

I18 
21 


17 
30 
5I1 
63 


57 

"13 
15 


2ll 
27 
llO 

33 


liO 
30 
13 
23 

a? 

52 

17 

r 


29 


Ifi 

3k 

he 
69 


56 

52 

27 


18 
30 
U 
kl 


39 
33 
12 


liS 
23 

36 


1/  Sxcludes  voluntary  chains. 
2/  LQCludCB  mral  route  stoiea  ■ 
2/  Data  for  New  York  City,   Chlo 

RatloDal  Rstall  Store  Audit  eon'\uct«d  by  Market  Basearch  CozporatlcD  of  Aaerlca. 


side  corporate  city  Halts. 

I,   and  Lob  Angolas  not  included  in  regional  totals. 
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Table  l6. --Percentage  of  i«tftll  food  stores  havliig  specified  products  available,  by  store  classlflcatioa  and  location,  February  195^  vltb  ooB^nzlB) 

Shelf -pack  concentrated  omnga  Juice  and  cogcentrates  for  ades 


Shell" -pack  concentrated 
orange  Juice 

Shelf -pack  concentrate  for 

Store  claaolflcatlon 

Orsneeade 

Lemonade 

and  location 

robruary 

Pebniary 

February 

:      195^ 

:    1955    :    1956 

I95U 

;      1955 

:     1956 

195^     : 

1955     : 

1956 

U.  S.  total 

Voluae  of  store  business  snniially: 

Dtoder  $50,000 

$50,000  --$99,999 

$U30,000  —$299,999 •••• 

$300,000  and  over 

Type  of  Btor«  management: 

national  chains 

Be^Onal    t*>'a<ria    ]/,  ,,,.,... 

Independent  groceries 

Store  location  by  city  size,  population: 

Under  10,000  2/ 

10,000  —99,999 

100,000  —1*99,999 

500,000  and  over 

Store  location  by  region  or  city  3/: 

Sortheast 

North  Centi^l 

Sotith '. 

Mountain -Southwest 

Pacific 

Rev  York  City 

Chicago 

Los  Angeles 


8 

7 

7 

18 

13 

12 

15 

17 

13 

10 

9 

\ 

33 

33 

30 

31 

31 

30 

18 

lU 

7 

U5 

1.5 

lA 

1.6 

1.7 

1.1 

15 

18 

17 

76 

65 

67 

71 

72 

69 

16 

15 

13 

68 

60 

66 

W 

56 

59 

18 

19 

lit 

71 

66 

72 

73 

72 

71 

9 

5 

7 

2lt 

20 

19 

21 

23 

20 

9 

8 

8 

27 

21 

22 

20 

2l> 

20 

9 

10 

6 

30 

28 

23 

29 

26 

29 

12 

9 

9 

33 

30 

^k 

37 

31. 

33 

12 

8 

5 

19 

18 

15 

22 

21. 

19 

13 

10 

5 

31 

27 

25 

32 

31 

35 

12 

11 

A 

36 

33 

32 

35 

iw 

30 

7 

6 

h 

17 

12 

10 

n 

13 

e 

5 

6 

6 

27 

2l> 

26 

21 

IB 

20 

6 

& 

6 

39 

31. 

1.1 

36 

30 

36 

13 

lU 

11 

lU 

15 

15 

13 

20 

18 

9 

6 

3 

9 

9 

U 

17 

23 

15 

11 

1* 

5 

32 

3". 

31. 

31 

26 

25 

1/  Excludes  voluntary  chains. 

2/  Includes  rural  route  stores  outside  corporate  city  limits. 

3/  Data  for  New  York  City,  Chicago,  and  Los  Angeles  not  Included  in  regional  totals. 

Hatlonal  Retail  Store  Audit  conducted  by  Market  Research  Corporation  of  America. 


I^ble  17- — Percentage  of  retail  food  stores  having  specified  product  available,  by  store  classification  and  location,  February  1956  vlth  comparisons-' 

Canned  single -strength  orange  Juice,  by  container  size 


No.  2  can 

)+6 -ounce  can 

Ttotal  1/ 

Store  classification 
and  location 

February 

February 

February 

;     195l^  , 

1955     : 

1956 

1951+ 

:      1955     : 

1956 

1954 

1955     : 

1956 

:    Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

U.  S.  total 

Volime  of  store  business  annually: 

ffiider  $50,000.' 

$50,000  —  $99,999 

$100,000  —$299,999 

$300,000  and  over 

Type  of  store  management; 

National  fti"^nF ....................... 

Regional  fhnlna  2/ 

Independent  groceries 

Store  location  by  city  size,  population: 

Under  10,000  3/ 

10,000  —99,999 

100,000  —  1*99>999 

500,000  and  over 

Store  location  "by  region  or  city  Jj/j 

Northeaat 

North  Central 

Souldi 

Mountain -Southwest 

Pacific 

New  York  City 

Chicago 

Los  Angeles 


92 


72 

69 

69 

61. 

63 

65 

90 

88 

89 

79 

72 

76 

85 

82 

81. 

91. 

91 

92 

88 

85 

78 

96 

88 

91 

99 

93 

91. 

97 

91. 

96 

95 

98 

99 

100 

99 

100 

96 

99 

95 

100 

91. 

100 

KK) 

100 

100 

91. 

92 

87 

93 

srr 

95 

98 

99 

95 

75 

71 

72 

71 

69 

72 

92 

89 

90 

73 

71 

71. 

70 

70 

73 

91. 

92 

91. 

79 

68 

68 

75 

69 

70 

90 

85 

81. 

76 

71. 

71. 

79 

73 

79 

88 

89 

92 

80 

79 

77 

76 

71. 

71. 

91 

90 

89 

75 

70 

68 

79 

76 

71. 

90 

88 

87 

70 

67 

65 

88 

82 

88 

97 

92 

96 

80 

76 

80 

60 

61 

66 

92 

92 

9* 

80 

75 

80 

65 

70 

68 

95 

93 

88 

75 

72 

77 

75 

66 

72 

89 

81. 

91 

71. 

71. 

75 

66 

67 

65 

77 

80 

76 

79 

75 

70 

69 

60 

57 

89 

81. 

73 

91 

91 

91 

92 

85 

91 

99 

97 

95 

1/   Includes  other  can  sizes. 

2/  Excludes  voluntary  chains. 

3/  Includes  rural  route  stores  outside  corporate  city  limits. 

^  Data  for  New  York  City,  Chicago,  and  Los  Angeles  not  incliided  in  regional  totals. 

National  Retail  Store  Audit  condiicted  by  Kaj^set  Research  Corporation  of  America. 
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Table  18. — Percentaee  of  retail  food  storee  having  specified  product  available,  by  store  claflsiflcatlon  and  location,  February  I956  with  comparlsi 
Canned  Bingle-Btignstb  grapefruit  Juice:     by  container  aize 


Store  classification 
and  location 


195^ 


1956 


I -ounce  can 


February 


I95U 


1956 


Total  1/ 


February 


195^ 


1956 


U.  S.  total 

Volume  of  store  business  annually: 

Under  $50,000 

$50,000  —$99,999 

$100,000  —$299,999 

$300,000  and  over 

Type  of  store  laana^ement : 

National  chains 

Regional  chains  2/ 

Independent  groceries 

Stoi«  location  by  city  size,  populatioJ 

Uhder  10,000  3/ 

10,000   —99,999 

100,000  —1*99,999 

500, 000  and  over 

Store  location  by  region  or  city  k/ : 

Northeast 

North  Central 

South 

Mountain -Southwest 

Pacific 

New  Yorit  City 

Chicago 

Los  Angeles 


67 


67 


67 


65 


85 


63 

63 

57 

55 

53 

52 

83 

Si 

76 

70 

71 

68 

83 

82 

81. 

92 

93 

92 

81 

80 

77 

93 

88 

91 

98 

91. 

91. 

89 

90 

98 

97 

95 

99 

100 

100 

100 

98 

96 

99 

99 

91. 

99 

100 

IJOO 

100 

82 

79 

87 

92 

89 

95 

97 

95 

97 

66 

66 

62 

65 

63 

63 

86 

85 

82 

62 

61. 

59 

60 

59 

62 

85 

81. 

81 

66 

65 

63 

72 

65 

61. 

88 

81 

78 

72 

76 

75 

77 

71. 

71 

90 

92 

89 

77 

71. 

72 

72 

70 

72 

68 

88 

89 

72 

69 

67 

76 

68 

68 

91 

86 

81. 

62 

61 

50 

80 

82 

81 

93 

95 

90 

61. 

67 

62 

1.7 

1.5 

1.8 

80 

79 

72 

70 

72 

76 

69 

71 

68 

91 

90 

68 

70 

76 

76 

66 

69 

86 

82 

89 

72 

73 

73 

61. 

68 

69 

76 

77 

78 

69 

61. 

72 

66 

59 

66 

80 

75 

81 

88 

89 

88 

88 

85 

89 

91 

sn 

96 

1/  Includes  other  can  sizes. 

2/  Excludes  voluntary  chains. 

3/  Includes  rural  route  stores  outside  corporate  city  limits. 

5/  Data  for  New  Yoit  City,   Chicago,    and  Los  Angeles  not  Included  in  regional  totals. 

National  Retail  Store  4udit  conducted  by  Iiarket  Research  Corporation  of  America. 


Table  I9. --Percentage  of  retail  food  stores  having  specified  product  available,   by  store  classification  and  location,  February  1956  with  coi]9>arlsons-- 
Canned  single-strength  orange -grape  fruit  blended  juice:     by  container  size 


No.  2  can 

1.6-ounce  can 

■total  1/ 

Store  classification 
and  location 

February 

Febmary 

Febnjory 

;       1951. 

i      1955     : 

1956 

1951. 

:      1955     : 

1956 

1951. 

:      1955     : 

1956 

U.  S.  total 

Volume  of  store  business  annually: 

Under  $50, 000 

$50,000    —$99,999 

$100,000—   $299.999 

$300, 000  and  over 

l^pe  of  store  manageinent : 

National  chains 

Regional  chains  2/ 

Independent  groceries 

^tore  location  by  city  sice,  population: 

Uhder  10,000  3/ 

10,000"  99,999 

100,000—   1*99,999 

500,000  and  over 

Store  location  by  region  or  city  Ji/: 

Northeast 

North  Centra 

South 

Mountain- Southwest 

Pacific 

New  York  City 

Chicago 

Los  Angeles 


1.9 


30 

26 

25 

30 

27 

26 

lA 

38 

37 

1.9 

1.2 

35 

63 

53 

56 

73 

62 

62 

59 

55 

58 

76 

65 

69 

81 

75 

79 

89 

83 

81. 

93 

85 

97 

98 

93 

93 

95 

72 

91 

96 

81. 

92 

99 

90 

99 

71. 

76 

69 

90 

86 

81 

93 

9k 

88 

36 

33 

32 

1.1 

36 

37 

51. 

1.7 

k7 

28 

27 

27 

36 

32 

3k 

1.7 

1.1 

>>3 

1.5 

38 

31. 

50 

1.0 

38 

62 

53 

U 

1.7 

1.5 

U 

55 

51 

"« 

68 

62 

60 

51. 

1.6 

1.7 

52 

50 

51 

61. 

60 

63 

61 

50 

1.6 

61 

52 

51. 

80 

68 

66 

37 

39 

33 

65 

56 

53 

70 

65 

62 

19 

15 

19 

15 

15 

16 

26 

Zl 

25 

30 

29 

23 

30 

26 

25 

to 

35 

9 

1.9 

ii6 

1.8 

55 

1.8 

53 

67 

60 

Se 

59 

58 

63 

52 

57 

55 

63 

6k 

69 

51 

1.5 

52 

56 

1.3 

1.5 

7». 

63 

67 

61. 

61 

68 

59 

51 

60 

75 

70 

7k 

^ 


1/   Includes  other  can  sixes. 

2/  Bxcludiis  voluntary  chains. 

3/  Includes  rural  route  stores  outside  corporate  city  limits. 

C/  Dnta  for  Rev  York  City,  Chlca^,  and  Los  Angeles  not  included  in  reglooal  totals. 

national  Retail  Store  Audit  conducted  by  Market  Raeearch  Corporation  of  Aoerlea. 
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T^le  2D. — Percental  of  retail  food  stoivB  bavlog  specified  product  available,   by  stot«  classification  and  location,  February  I956  vlth  eo^parlaaos- 

Canned  aln^^-atrength  lenoo  Juice:     by  container  BJze 


5-1/2  ounce  can 

Other  1/ 

Total 

Store  clasaiflcatlon 
and  location 

February 

February 

February 

:      195U 

;       1955      ;■ 

1956 

195^ 

•       ^^5      ; 

1956 

1951* 

1955     : 

1956 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

U.  S.  total 

Volume  of  store  business  annually: 

Under  $50,000 

$50,000  —  $99,999 

$100,000—  $299,999 

$300,000  and  over 

Tjipc  of  store  managttaent: 

National  chaina 

Regional  chalna  2/ 

Independent  groceries 

Store  location  by  city  size,  population: 

Itoder  10,000  3/ 

10,000  —  99,999 

100,000--   1*99,999 

500,000  and  over 

Store  location  by  region  or  city  kj : 

northeast 

North  CentrBl 

South 

l-ksuntain-Southvest 

Pacific 

Hew  York  City 

Chicago 

XiOB  Angeles 


20 

19 

16 

22 

21. 

23 

37 

39 

36 

39 

36 

33 

1.5 

10. 

1.1 

67 

67 

65 

51 

1.1 

W 

58 

58 

61 

84 

75 

82 

72 

61. 

61. 

72 

78 

75 

94 

93 

89 

65 

61 

62 

81 

87 

87 

90 

94 

91 

68 

53 

65 

69 

71. 

68 

91 

8( 

68 

27 

25 

21. 

30 

31 

31 

48 

48 

47 

21 

20 

22 

27 

29 

29 

41 

1.1 

Uk 

38 

36 

33 

33 

37 

31. 

56 

59 

54 

ll2 

35 

39 

32 

32 

35 

56 

53 

55 

3l> 

31 

27 

lA 

1.6 

1.2 

65 

64 

58 

1(2 

38 

32 

37 

lU) 

36 

61 

63 

56 

36 

26 

29 

55 

55 

1.6 

74 

67 

64 

10 

12 

13 

13 

16 

18 

21 

24 

27 

31 

32 

29 

IB 

18 

26 

42 

42 

45 

46 

111 

53 

25 

35 

35 

60 

65 

72 

32 

30 

33 

39 

1.6 

1.5 

59 

60 

64 

18 

27 

16 

65 

51 

59 

73 

63 

66 

77 

80 

80 

1.7 

1.8 

53 

66 

90 

88 

1/  Includes  glass  containers. 

2/  Sxdudes  voluntary  chains. 

3/  Includes  rami  route  stores  outside  coiporBte  city  limits. 

5/  Data  for  Hew  York  City,  Chicago,  and  Los  Angeles  not  inclined  In  regional  totals. 

National  Retail  Store  Audit  conducted  by  Market  Research  Corporation  of  America. 
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Table  21. — Percentage  of  retail  food  stores  having  specified  product  available,  by  store  classification  and  location,  February  1956  with  cco^parlsona — 


Canned  single -strength  tangerine  Juice: 

by  container  size 

No.  2  can 

1(6 -ounce  can 

Total  1/ 

Store  classification 
and  location 

February 

February 

February 

:      1951+ 

;      1955     ; 

1956 

i95Jt      !       1955      ! 

1956 

1954 

1955     : 

1956 

:    Percent 

Percent 

Percent 

Percent      Percent 

Percent 

Percent 

Percent 

Percent 

U.  S.  total 

Volume  of  store  business  annually: 

ttider  $50,000 

$50,000  ~  $99,999 

$100,000  ~  $299,999 

$300,000  and  over 

Type  of  store  management: 

National  chains 

Re^onal  rthalns  3/ 

Independent  groceries 

Store  location  by  city  size,  population: 

Itoder  10,000  h/ , 

10,000    —99,999 

100,000   —1(99,999 

500,000  and  over 

Store  location  by  region  or  city  5/ : 

Northeast 

North  Central 

South 

Mountain -Southwest 

Pacific 

New  York  City , 

Chicago 

Los  Angeles 


6 

3 

4 

4 

1 

§/ 

9 

5 

5 

9 

9 

6 

6 

5 

6 

14 

13 

12 

16 

12 

ID 

19 

15 

15 

30 

24 

24 

28 

28 

26 

32 

33 

36 

46 

43 

48 

27 

22 

22 

22 

34 

35 

38 

42 

40 

31 

31 

25 

42 

26 

32 

52 

43 

44 

7 

5 

5 

5 

3 

4 

12 

8 

9 

5 

5 

5 

6 

4 

4 

11 

9 

10 

10 

11 

8 

9 

7 

8 

15 

14 

14 

10 

7 

8 

11 

8 

12 

20 

13 

17 

12 

7 

7 

7 

3 

4 

15 

8 

9 

15 

11 

6 

10 

.  7 

7 

20 

15 

11 

8 

9 

7 

15 

9 

11 

21 

06 

18 

3 

3 

6 

3 

1 

2 

6 

4 

8 

6 

5 

4 

k 

9 

8 

8 

11 

10 

10 

8 

10 

2 

2 

3 

12 

9 

12 

15 

7 

9 

2 

1 

2 

16 

8 

9 

4 

2 

4 

2 

1 

2/ 

7 

3 

4 

7 

6 

9 

2 

6/ 

ii 

7 

6 

9 

1/  Includes  other  can  sizes. 

a/  Insufficient  data  for  analysis. 

3/  Sxdudes  voluntary  chains . 

%J   Includes  rural  rtjute  stores  outside  corporate  city  limits. 

5/  Data  for  Hew  York  City,  Chicago,  and  Los  Angeles  not  Included  in  regional  totals. 

5/  InfoimatloD  not  available. 

Hatlonal  Retail  Store  Audit  conducted  by  Market  Research  Corporation  of  America. 
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Table  22. — Percentaee  of  retail  food  stores  havlDg  specified  product  avail  ah  le,  by  store  claflslflcatlon  and  location,  Pebruaiy  1956  with  can^>ariBOQS-- 

Canned  BJn&le -strength  orangeade :     by  contaioer  eize 


1»6 -ounce  can 

Other  can  else a 

Total 

Store  classification 
and  location 

Febniflxy 

February 

February 

:         ^9^ 

:     ^^55     : 

1956 

195^ 

:      1955     : 

1956 

1951^ 

1955   : 

1956 

:         Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

U.  S.  total 

Volume  of  store  business  annually; 

Under  $50, 000 

$50,000  —  $99,999 

$100,000  —  $299,999 

$300,000  and  over 

Type  of  store  management: 

National  chains 

Regional  chains  1/ 

Independent  groceries 

Store  location  by  city  size,  p<^iulation: 

Itoder  10,000  2/ 

10,000  --  99,999 

100,000  --  1*99,999 

500,000  and  over 

Store  location  by  region  or  city  3/: 

Northeast 

North  Central 

South 

Mountain -Southwest 

Pacific 

New  York  City 

Chicago 

Los  Angeles 


10 

U 

8 

7 

8 

6 

15 

15 

13 

18 

23 

2U 

9 

10 

10 

25 

28 

2B 

30 

31. 

1.1 

12 

16 

11 

36 

39 

M 

1.7 

61 

58 

16 

21 

23 

55 

67 

67 

40 

1.3 

53 

11 

10 

13 

1.1. 

1.9 

58 

51 

53 

62 

15 

21. 

2I. 

58 

61 

71 

13 

16 

15 

8 

9 

7 

19 

20 

20 

17 

18 

18 

8 

10 

8 

22 

22 

23 

16 

22 

17 

9 

15 

10 

23 

29 

2^ 

25 

as 

26 

9 

8 

U 

30 

27 

31 

8 

12 

12 

7 

7 

5 

13 

16 

15 

15 

19 

11 

9 

n 

9 

20 

22 

19 

11. 

27 

22 

5 

10 

6 

17 

32 

25 

17 

13 

18 

12 

10 

9 

21. 

IT 

23 

18 

22 

25 

9 

i£ 

u 

21. 

29 

29 

21. 

26 

29 

3 

7 

8 

25 

30 

35 

6 

1. 

6 

5 

7 

5 

9 

10 

10 

11 

1. 

6 

6 

3 

y 

13 

6 

6 

12 

9 

12 

20 

ll. 

9 

26 

22 

18 

1/  Excludes  voluntary  chains . 

2/  Includes  rui^l  route  stores  outside  corporate  city  limits. 

3/  Data  for  New  Yoii  City,   Chicago,   and  Los  Angeles  not  Included  In  regional  totals. 

5/  Insufficient  data  for  analysla. 

National  Retail  Store  Audit  conducted  by  Maiitet  Research  Corporation  of  America. 


Table  23.— Percentage  of  retail  food  stores  having  specified  products  available,  by  store  classification  and  locaticm,  February  1956  vlth  cci^>arl»a«is — 


Otter  canned  alngle -strengtJi  Juia 


Store  classification 
and  location 


Pineapple 


1955 


1956 


Februaiy 


1956 


Apple 


February 


1956 


Gr^e 


1956 


1956 


U.   S.  total 

Voluste  of  store  business  annually: 

Uhder  $50,000 

$50,000  -  $99,999 

$100,000  —  $299,999 

$300,000  and  over 

Type  of  store  naoagement : 

National  chains 

Regional  chains  1/ 

Independent  groceries 

Store  location  by  city  b1z«,  populatlca 

lifader  10,000  2/.., 

10,000  -  99,999 

100,000  —  1*99,999 

500,000  and  over 

Store  location  by  zeglcn  or  city  ^: 

Vortbeast 

North  Central 

South 

Howtain-Southvest 

Pacific 

New  York  City 

Chicago 

Los  Angeles 


62 


73 


7^ 


77 

76 

90 

91 

36 

38 

61 

62 

65 

6k 

91 

90 

93 

95 

60 

62 

87 

90 

89 

89 

9* 

9^ 

95 

95 

13 

78 

92 

91. 

91. 

92 

IXX) 

100 

100 

100 

96 

96 

100 

99 

98 

100 

100 

100 

9* 

100 

61. 

91 

100 

U» 

100 

100 

96 

99 

99 

99 

92 

91 

97 

97 

96 

99 

82 

81 

91 

92 

1.5 

1.8 

TO 

71 

72 

72 

79 

79 

93 

91. 

38 

1.3 

68 

70 

69 

TO 

82 

81 

91 

90 

52 

53 

72 

76 

7T 

^ 

m 

85 

92 

90 

59 

59 

79 

79 

79 

89 

89 

68 

93 

58 

62 

75 

71. 

80 

81 

ee 

69 

93 

92 

bO 

58 

78 

81 

66 

83 

91 

88 

98 

m 

1.9 

79 

81 

8k 

82 

73 

70 

69 

92 

29 

35 

58 

57 

56 

56 

82 

85 

95 

93 

53 

56 

T9 

83 

75 

75 

82 

m 

m 

90 

61 

71. 

T2 

77 

It 

7T 

79 

79 

81 

82 

63 

69 

67 

72 

T8 

78 

76 

85 

,  87 

85 

52 

1.9 

66 

62 

7k 

67 

99 

96 

98 

77 

83 

83 

88 

89 

93 

93 

1/  Sxcludes  voluntary  chains. 


2/  Includes  rui«l  route  stores  outside  corporate  city  Halts. 

^  Dftta  for  Rev  York  City,   Chicago,   and  Loa  Aneales  not  included  In  reglooal  totals. 

■atlooal  Rst«ll  Store  Audit  conducted  by  Market  Iteeeareh  Corpozmtion  of  Aaerlca. 
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